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CNCI Achiever Awards 2014

succes

“The Voice of Industry in Sri Lanka”

proudly presents

@N@H Aclhiever Awards 2074

For the 13t Consecutive year

“Achiever O
Industria
Txcellence”

on 4t April2014

6.00 pm onwards
0 Oak Room, Hotel Cinnamon

Grand
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;
' The Grand Award Presentation
E will be held on

: Thursday, 4™ September 2014

'  at Hotel Cinnamon Grand ,Colombo
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CNCI conducted A comprehensive full day workshop:

at Hotel Taj Samudra, Colombo
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A comprehensive full day The areas related to Investi-
workshop ond Di s ci p I i@wd of chpints on Mis-
cedure and Conducting For-  conduct, Show Cause Letter,
mal DisciplinaisypahafiohU by isgs?,&t,
was conducted by CNCI at Ho- charge Sheet, Holding of For
tel Taj Samudra on 12th mal Disciplinary Inquiry, Final §4

March 2014. Report of the Inquiring Offi-
Mr.Sarath Ranaweera, Former cer  Punishments, Labour

Commissioner of Labour, with Tyipynals (LT), LT Orders, the
his grand expertise and dec- rgle of Labour Department on [
ades of invaluable experience, | T Orders and the Final out I

conducted the workshop by come of Labour Disputes T ” Yo
delivering presentations, shar- \ere covered during this Mr. Ranaweera addressing the participants
ing ideas of ground realities. \york shop.

JOIN US I

60 participants from Manufactoring and Service sector organizations includ- Be
ing Managing Directors, CEOs, General Managers, other Managers & Execu-
tives pertaining to the fields of HR, Administration ,Legal and Operations at
tended at this workshop. and
Mr.Gamini Gunasekera , Chairman of CNCI, Mr. Tissa Seneviranevratne , De

Roin with the Pioneer Industrial Char
ber in Sri Lanka

uty Chairman of CNCI and Mr. Abeyratne Mutugala , Deputy Secretary General
of CNCI also participated for the inauguration of Workshop.

Advertise with US !l

If you would like to advertise on your

organization , please email to :
cnci@slt.lkor po@cnci.biz
Or
contact Nilanthi  or Chaya on

Tel: 2452181/2339200
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Application of Science and Technology for Innovations

A country cannot remain and flour-
ish in todayds
petition unless it makes a deter-
mined effort to improve productivity
in whatever activities it engage in.
has

Technological development

been identified as the most. re-

quired activity for a country to stay
competing over other countries.
Technology cannot exists without
science and

science. Therefore,

technology (S&T) are recognized aseconomy of a country in large extent. In

important variables that influence
future socioceconomic development

and national objectives of a country.

In the developing countries of the
third world, R & D expenditure has
been given low priority for economic
reasons and therefore, science and
technology capability has not devel-
oped significantly. As a result, their
economies are logging behind in the
global scenario of rapid technology
driven economy. But in most devel-
oped countries, qualified scientists
exist working on socially acceptable
and culturally relevant technology

driven development processes

In the latter half of the twentieth
century, it has been witnessed that
there was a significant growth of
scientific and technological research
and associated development activi-

ties in the industrialized countries.

gl obal

Gamini Gunasekera

FIIE(SL) , FMS (UK) , LL.B,MBA (Sri J),LL.M (Col); Attdatelaw

e ¢ oManaging Rirectefignign Chemical Lanka PLC
ChairmandThe Ceylon National Chamber of Industries

A strong positive correlation and sym- A basic characteristic of the first
bolic relating has been established in st r at egy i s that

these countries between their science leads for demandpull innovation. It
and technology capability and R & D is always motivated by the demand
expenditure on one hand and the face in the market, and therefore, the
of economic development on the other

hand.

product launch into the market be-
comes easy. Because the market is

waiting for the product or service.

Industrial sector contributes to the

But in the product differentiation

competitiywv estratgq;(,\me rpr8q’T'qlr§eiHVFn:[ed T

mainly technologypush. These stra-

todayods

try cannot survive unless it does innova-

tions. Therefore, application of science tegic products are not much known

and technology for industrial innova- by the market at the time of innova-

tions becomes very important. Compa- tion. Therefore, lot of energy is re-

nies achieve competitive advantage quired to launch the product; but will

through act of innovation. They ap- be highly accepted once tasted. The

proach innovation in its broadest sense, key advantage here is that the tech-

nologypulsed innovative product

including both new technologies and

new ways of doing things. As a result, Cannot be easily copied down by the

industry innovations are broadly catego- competitors. Companies do technol-

rized into product innovation and proc- 0gyd pushed innovation to maintain

ess innovation. But most of the compa- their technology leadership.

nies pay much attention with product

Process innovations are always

innovation. taken after the product innovation.

Product innovation is a key business Unfortunately it is less attempted by

process for developing the future. There most of the companies, but can be

are two basic strategies used by the considered as equally important as

innovation. Because ulti-

companies in product innovation; Product
| e ad e'Paelyit ds()the Progess ﬁarp%)lat)ﬁ

that keeps competitiveness ahead.

namely oO0cost

differentiation. The low cost strategy

focuses on high volume sales with low Process innovation helps the compa-

margins, where as product differentia- nies to deliver products or service

tion concentrates on high margins. cheaper, faster, higher quality, cus-

tomized etc.
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ECONOMIC INDICATORSLATEST AVAILABLE
Dec Dec Growth Jan- Dec Jan- Dec Growth
Jan- Dec
2013 2012 Dec [20) 2013 2012 (%)
Category USs Mn USs Mn USs Mn USs Mn USs Mn USs Mn
Exports 986.1 871.0 13.2 10,386.2 97735 6.3
Industrial Products 741.2 6843.7 15.2 7. 741.4 7.371.2 5.0
Mineral Products 1.7 9.2 81.5 51.6 61.3 {(15.9)
Imports 1,551.1 1,519.8 2.1 17,9992 19,190.2 (6.2)
Deficit in Trade A./C (565.0) (648.9) (12.9) (7.613.0) (9,416.7) 19.2
Workers Remittances 636.3 553.2 15.0 67627 5,985.3 13.0
Foreign Direct
Investiments 870.1 614.7 41.5
Earnings from Tourism 169.3 133.5 26.8 1,402.1 1,038.7 35.0

Currency

Dollar (USA)
Pound (UK)

Euro (EV)

Franc (Switzerland)
Dollar (Canada)
Dollar (Australia)
Dollar (Singapore)
Yen (Japan)

Snl

Hotline 1212

(L J
feke]
anka Te

EXCHANGE RATES- 2014.03.17

Exchange Rates

Buying Rate (Rs.)

Selling Rate (Rs.)

129.1600
214.1700
178.6100
146.9400
115.7400
115.7200
101.5500

1.2677

¢°One Country. One Voice.

132.0400
220.3000
184.4500
152.3500
119.6600
120.0900
104.8900

1.3083

www.slt.lk
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WHY DO WE FAIL?

In our day to day activities, we do

not always succeed. That is the na-
ture. We all know that there are two
sides of everything like in a coain.
Similarly, we have to face both the
successes and failures in reality. In
the true sense, we do have to fac
failures too to a great extent in our
life. However, in certain instances
we evidently accept failures even
without trying for a victory. We

have lots of preleterminations and seems to be the easiest way out
experiences of unhealthy precedenC'LaCk of Conviction

t o t he
canodt o. We

our lives in many respects. Being Sri . o
Lankans, we can see that many of yover. People without conviction do not

have ourselves created a poor esteeffike & stand They go algng to get along
in us; may be due to the attitudes 01because they lack confidence and cou

inferiority that have been inherent for age.

few centuries after our colonializa- Rationalizin

tion.

Abeyratne Mutugala,

Lack of Persistence

words, persistenceand resistance Per-
sist in what must be done and resist i

lems seem insurmountable,

MBA, BMS(SP) , Dip Mgt (OUSL)

Deputy Secretary Generd@The Ceylon National Chamber of Industries

Failure is a teacher if we have the righ

él'he total secret of success lies in twattitude.Failure is a detour, not a dead

end. It is a delay, not a defeat. Experi
ence is the name we give to our mistake

what ought not to be done. When probtack of Discipline
quittingDiscipline takes sel€ontrol,

sacrifice,
and avoiding distractions and tempta
tions. It means staying focused. Steal

connot at i E’/egple Whé’ |acrk gopvictipnnta&q the Wigbdé)es not move the engine unless it |
have dlesog tgq rg,ad; png puess ivv%a{ hgqpemxpnﬂned. Niagara Falls would not gener

in the middle of the road? You get rurate power unless it were harnessed.

Poor Self Esteem

People with low selesteem are con-
stantly looking for identity. They are try-
ing to find themselveOne's self is not
to be found but to be created.ldleness

Winners may analyze but never rationalis like rust that eats into the most brillian

ize. That is a loser's game. Losers alwaysetal. I[dleness and laziness are cons
Several researches done on this sulhave a book full of excuses to tell youguences of poor sefsteem and so is

ject prove that people fail not be-why they could not.

cause they lack knowledge or talent We hear excuses |
) ) I am unl uckyé
but because they quit. According to | am born ungelzr tr&e wrong stars
Shiv Khera has highlighted in his | 2™ ot good looking... - = = =
& QAL - | don't have_ eno
boo¥Xow Ca nthidis the dirst The economy s b
reason among a bundle of othersas | f only I didn't

to why we fail. Not Learning from Past Mistakes

Mistakes in our efforts are the best
lessons we could ever learnWise peo-
ple learn from their mistakesPeople
who do not learn lessons from history ar
doomed.

This article briefly describes seven
reasons as to why we fail in achiev-
ing greatness in ourselves.

making excuses
Fhtdigic At -
A fatalistic attitude prevents people

frame aceeptings responsibility for their
g)(%lgog gﬁollg}ee%@yeattrlbute succes:

amdafallre ta luék.aThey | resignéthem.
selves to their fate.

They believe and accept the predestine
future written in their horoscope or stars
They wait for things to happerather
than make them happen.

Your Partner In Progress
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CNCI MEMBERS OF THE MONTH

Hichem Marketing (Pvt) Ltd i Top quality paint and coatings provider

Hichem Marketing Pvt Ltd was established with a purpose to market environmentally frien
and quality coatings at affordable pricing. The primary thrust of the marketing effort is towar
specialty coatings for the control of wall filling, finishing and protection.

Their Vision is to be known for top quality paint and coatings for the homeowner, contract
architect and industrial use. They believe that, if you make a great product, customers will fi
you.

Their Main products are Skimcoat, Wall fillers, Emulsions, Tile Adhesives and Waterproofing Chemicals. Their factory iediina
Homagama and showroom is in Dehiwela.

They begin every production with utmost standards in quality because their paint and wall coating reflect the true valueoof Y

house or building.

Ruhunu Foods (Pvt) Ltd i The premier manufacturer of pure authentic natural spices

Ruhunu Foods is recognized as Sri Lankabd
spices today. The company was founded by Deshabandhu Padmasiri Muthumala in the ¥
1978 as a humble herbs & spices business.

Export business venture, specializing in value added culinary herbs & spices, spice blends, dried seeds, condiments, relibes
products, essential oils, oleoresins, seasonings and flavor enhancers. Ruhunu Foods procures the finest herbs & spices &roah
farmers who cultivate virgin spices in their own farms. Using state of the art modern manufacturing technologies, these spice

hygienically collected, cleaned, dried, roasted and then coarsely grinded into fresh fragrant spices and spice blends.

The company utilizes the latest technology in safe food processing with over 200 skilled employees directly involved in ribdup-
tion.The processed value added spices then go through a rigorous quality check before they're sent in for packaging. ThesBedc
spice particles are consistently tested and inspected by a team of highly experienced specialists to ensure the spice's atitheol-
our, natural flavour and aroma are retained. Ruhunu Foods accords the highest priority to the highest quality standardd &itvegs.

As the domestic market leader Ruhunu Foods with a considerable market share has expanded its horizons to even dominate antég
tional markets through its exports.

Today the company exports its products to the continents of America, Europe and Austr@hley believe that change is an integt

part of their growth and provide superior quality products according to the changing trends of the market.

Ruhunu Foods gradually prospered transforming itself into a tremendous Manufacturing afd

ly
S

DI,
hd

—
—




